VAL

\
1)

( EUROPEAN

EU

sy GLOBAL

Hungary

Institute of Innovation & Technology

Course Information pack by:

EU Global
Val Institute of Hungary
Val Tech International University, USA

VISIT US

WWW.VALINSTITUTE-AC.HU
WWW.VALTECHUNIVERSITY-AC.US
WWW.VALTECHEDU.COM




Your Pathway to international career

We offer international qualifications from EU, UK. USA.
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MASTER OF BUSINESS ADMINISTRATION
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Master of
Business

Admlnlstratlon

Master Business Administration
offered m Ma ta aims to upskill you to
the level that make you sensitive to
adapting strategies, gather resources
and sustain competitive advantage In
the ever-changing world. According to
Harvard Business Review articles,
Strategic leadership entails analysing
futuristic changes in the external world
and predicting futuristic changes
amongst competitors and pro-actively
modifying internal strategies.

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 11: Innovation Management and Design Thinking for Entrepreneurs (6ECTS, 150 Hours)
Module 12: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)
Module 13: Capstone Consulting Project (18 ECTS, 450 Hours)

Pathway Modules (Total 30 ECTS)

We offer 10 Pathways. Each Pathway offers 5 courses of 6 ECTS each, counting
to 30 ECTS. Learners degree title will be related to the chosen pathway such as
MBA in Technology Leadership. Please refer to the detailed curriculum or
respective MBA Pathway pages for detailed courses in each pathway. Learner is
required to choose at least one pathway OR Choose any module of your choice
from given Pathways worth 30 ECTS to earn MBA in General Management.
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Key Facts about

Master of Business
Administration

>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months
Part-time - upto 3 years

Start Date: 1st working day of every month
Application Due Date: Ongoing

ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E E E Teaching: Asynchronous, Live MasterCamps




MBA in Environment,
Energy & Sustalnablllty
Management

MBA In Environment, Energy, and
Sustainability Management 1S
Increasingly critical as businesses face
growing pressure to adopt sustainable
practices. According to McKinsey, 83% of
global executives see environmental
sustainability as a key priority, while over
$35 trillion in assets are managed under
environmental, social, and governance
(ESG) criteria. This program equips
professionals with the skills to lead
sustainable initiatives, manage energy
resources efficiently

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: Fundamentals of Sustainability (6 ECTS, 150 Hours)

Module 12: Environmental Science and Energy Transition (6 ECTS, 150 Hours)
Module 13: Environmental Management in Organisations (6 ECTS, 150 Hours)
Module 14: Advanced Principles of Net Zero (6 ECTS, 150 Hours)

Module 15: Government and Environmental Policy (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 16: Innovation Management and Design Thinking for Entrepreneurs

(6ECTS, 150 Hours)
Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)

Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about

MBA in Environment,
Energy & Sustainability
Management

>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months

Part-time - upto 3 years
Start Date: 1st working day of every month
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English
EQF Level: Masters Degree, Level 7

Weekly Hours: 15-40 Hours per week

E [: E Teaching: Asynchronous, Live MasterCamps




MBA In Strategic
Digital Marketing

By 2025, global digital ad spending is
orojected  to surpass $600 Dbillion,
mgl |(|jc;|ht|r‘|g the growm?_ need for
skilled professionals In this field. Studies
show that companies with advanced
digital malﬁketm%strateges can achieve
up to 2.8 times higher revenue growth.
With over 4.9 Dbillion Internet users
worldwide, businesses must leverage
data analytics, social media, SEO, and
digital content strategies to reach and
engage their  target audiences
effectively.  Additionally, 76%  of
mMarketing leaders prioritize data-driven
demsmn—makm%,_ underscoring the
IS S

IMmportance of t Kill set.

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: Consumer Behaviour and Market Communications (6 ECTS, 150 Hours)
Module 12: Digital and Social Media Marketing (6 ECTS, 150 Hours)

Module 13: Digital Customer Experience (6 ECTS, 150 Hours)

Module 14: Strategic Brand Management (6 ECTS, 150 Hours)

Module 15: Digital Marketing Analytics (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 16: Innovation Management and Design Thinking for Entrepreneurs

(BECTS, 150 Hours)
Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)

Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about
MBA In Strategic
Digital Marketing

D>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months
Part-time - upto 3 years

Start Date: 1st working day of every month
Application Due Date: Ongoing

ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E E E Teaching: Asynchronous, Live MasterCamps




MBA In Accounting
and Finance

The MBA In Accounting and Finance
provides advanced training In
financial management, accounting
principles, and strategic financial
planning. The program covers key
areas such as financial reporting,
Investment REIVSIS risk
management, and tax strategies.
With a strong emphasis on practical
applications, students engage In
case studies, simulations, and
real-world projects to refine their

skills.

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: Investment Analysis (6 ECTS, 150 Hours)

Module 12: Corporate Reporting (6 ECTS, 150 Hours)

Module 13: Derivatives and Financial Risk Management (6 ECTS, 150 Hours)
Module 14: Fintech & Financial Analytics (6 ECTS, 150 Hours)

Module 15: Strategic Audit (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 16: Innovation Management and Design Thinking for Entrepreneurs

(BECTS, 150 Hours)
Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)

Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about
MBA In Accounting
and Finance

D>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months
Part-time - upto 3 years

Start Date: 1st working day of every month
Application Due Date: Ongoing

ECTS Credits: 90 ECTS Credits

Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E E E Teaching: Asynchronous, Live MasterCamps




MBA in Operations
And Supply Chain
Management

According to Deloitte, 79% of
companies with high-performing
supply chains achieve revenue

growth significantly above industry
averages. With the global supply
chain market expected to reach
$42.46 billion by 2027, companies
are In urgent need of skilled
professionals who can streamline
operations, optimize logistics, and
manage risks

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: Logistics Management (6 ECTS, 150 Hours)

Module 12: Supply Chain Planning, Modelling and Analytics (6 ECTS, 150 Hours)
Module 13: Procurement and Supply Chain Management (6 ECTS, 150 Hours)
Module 14: Supply Chain and Operations Strategy (6 ECTS, 150 Hours)

Module 15: Sustainable Operations Management (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 16: Innovation Management and Design Thinking for Entrepreneurs
(BECTS, 150 Hours)

Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)
Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about
MBA In Operations &
Supply Chain Management

>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months
Part-time - upto 3 years

Start Date: 1st working day of every month
Application Due Date: Ongoing

ECTS Credits: 90 ECTS Credits

Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E E I: Teaching: Asynchronous, Live MasterCamps




MBA In Tourism
& Hospitality
Management

The MBA In Tourism and Hospitality
Management offers advanced expertise
IN strategic management, marketing, and
operations within the tourism and

hospitality sectors. The program covers
global tourism trends, sustainable

oractices, and customer experience
enhancement, with a strong focus on
real-world applications through case
studies, Internships, and Industry
orojects. With the European tourism
sector.

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: Destination Management (6 ECTS, 150 Hours)

Module 12: International Tourism Policy and Development (6 ECTS, 150 Hours)
Module 13: Digital Tourism and Hospitality (6 ECTS, 150 Hours)

Module 14:0Organisational Behaviour in International Contexts (6 ECTS, 150 Hours)
Module 15: Pricing and Revenue Management (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 16: Innovation Management and Design Thinking for Entrepreneurs

(BECTS, 150 Hours)
Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)

Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about
MBA In Tourism and
Hospitality Management

>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months
Part-time - upto 3 years

Start Date: 1st working day of every month
Application Due Date: Ongoing

ECTS Credits: 90 ECTS Credits

Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E I: E Teaching: Asynchronous, Live MasterCamps




MBA In Strategic
Human Resource
Management

Research shows that companies with
strategic HR management practices see a
21% higher profitability and 17% greater
employee productivity than those without
them. This program equips HR professionals
with critical leadership, analytics, and
decision-making skills, enabling them to
address complex organisational challenges
such as talent acquisition, employee
retention, and diversity management. With
the rise of automation, 67% of executives
cite the need for HR leaders to contribute to
digital transformation strategies.

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: Learning Organisational & Employee Engagement (6 ECTS, 150 Hours)
Module 12: Leadership Development and Performance Management (6 ECTS, 150 Hr)
Module 13: Global Resourcing, Talent and Reward Management (6 ECTS, 150 Hours)
Module 14: Managing Employment Relations and Employment Law (6 ECTS, 150 Hr)
Module 15: Strategic Human Resource Learning & Development (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 16: Innovation Management and Design Thinking for Entrepreneurs
(BECTS, 150 Hours)

Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)
Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about
MBA in Human Resource
Management

>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months

Part-time - upto 3 years
Start Date: 1st working day of every month
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English
EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E E [: Teaching: Asynchronous, Live MasterCamps




MBA In
International
Business

MBA In International Business is highly
relevant in today's Interconnected global
economy. Wit International trade
projected to reach $30 trillion by 2025, the
demand for skilled professionals who
understand global markets is at an all-time
high. According to the World Bank, 80% of
lobal trade occurs between countries,
ighlighting the need for effective
strategies In cross-border commerce. This
program equips graduates with essential
skills in global market analysis, international
finance, and cross-cultural management.

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: International Business Policy (6 ECTS, 150 Hours)

Module 12: International Marketing (6 ECTS, 150 Hours)

Module 13: International Finance (6 ECTS, 150 Hours)

Module 14: International Organisations & Strategy (6 ECTS, 150 Hours)
Module 15: Global Business Management (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)

Module 16: Innovation Management and Design Thinking for Entrepreneurs

(BECTS, 150 Hours)
Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)

Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about
MBA In International
Business

>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months
Part-time - upto 3 years

Start Date: 1st working day of every month
Application Due Date: Ongoing

ECTS Credits: 90 ECTS Credits

Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E I: E Teaching: Asynchronous, Live MasterCamps




MBA in Health
Economics &

Healthcare Manaqemf

MBA In Health Economics and Healthcare
Management iIs increasingly relevant as
the healthcare industry faces mounting
challenges such as rising costs, regulatory
changes, and the need for improved
patient outcomes.

The global healthcare market Is projected
to reach $11.9 trillion by 2027, creating a
demand for professionals skilled In
managing financial, operational, and
strategic aspects of healthcare
organizations.

Core Modules

Module O: Induction & Study Skills Residency

Module 1: Management and Organisational Dynamics (3 ECTS, 75 Hours)

Module 2: Managing Financial Resources and Performance (3 ECTS, 75 Hours)
Module 3: Strategic and Digital Marketing (3 ECTS, 75 Hours)

Module 4: Project and Operations management (3 ECTS, 75 Hours)

Module 5: Financial Markets & Valuation (3 ECTS, 75 Hours)

Module 6: Strategic Decision Making: Dealing with Business Complexity (3 ECTS, 75 Hours)
Module 7: Economics for decision-making (3 ECTS, 75 Hours)

Module 8: Ethical Leadership and Governance (3 ECTS, 75 Hours)

Module 9: Corporate Sustainability and Leadership (3 ECTS, 75 Hours)

Module 10: Business Communication for Competitive Advantage (3 ECTS, 75 Hours)

Pathway Modules (Total 30 ECTS)

Module 11: Health Economic and Business Decision Techniques (6 ECTS, 150 Hours)
Module 12: Strategic Healthcare Management and Policies (6 ECTS, 150 Hours)
Module 13: Leading Change and Quality Improvement in Healthcare (6 ECTS, 150 Hr)
Module 14: Big Data, Al & ML in Healthcare (6 ECTS, 150 Hours)

Module 15: Digitalisation in Healthcare (6 ECTS, 150 Hours)

Research & Innovation Modules (Total 30 ECTS)
Module 16: Innovation Management and Design Thinking for Entrepreneurs

(6ECTS, 150 Hours)

Module 17: Data-Driven Research and Analytical Insights (6 ECTS, 150 Hours)
Module 18: Capstone Consulting Project (18 ECTS, 450 Hours)
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Key Facts about
MBA In Health Economics
& Healthcare Management

>

Mode: Malta, Full-time - 18 Months
Start Date: Jan, Mar, May, Aug, Oct
Application Due Date: Ongoing
ECTS Credits: 90 ECTS Credits
Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 40 Hours per week
Teaching: On-campus face to face

Mode: Accelerated - 1 Years
Full-time - 18 Months
Part-time - upto 3 years

Start Date: 1st working day of every month
Application Due Date: Ongoing

ECTS Credits: 90 ECTS Credits

Language: English

EQF Level: Masters Degree, Level 7
Weekly Hours: 15-40 Hours per week

E E E Teaching: Asynchronous, Live MasterCamps
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